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Abstract: Most teenagers choose to consume food products that do not have a halal logo because they 

are closer to where they live. This research aims to analyze differences in halal food consumption 

behavior using media education leaflets and flashcards on the Faculty of education students at 

Nahdlatul Ulama University, Surabaya. The type of this research is true Experimental Design by 

using a Repost Test Design. The number of samples in this study was 66 respondents. Sampling in 

this study used techniques, of simple random sampling. Then divided into 33 respondents for group 

leaflets and 33 respondents for, group flashcards. The test analysis used is test Mann Whitney with a 

significant level (?=0.05). The result of This research shows that there is no difference in behavior 

between media groups leaflets and flashcards(p=0.090). Providing education with media leaflets and 

flashcards can increase halal food, consumption behavior among students. It is hoped that there will 

be further research using different, media such as audio-visual in looking at halal food consumption 

behavior. 

Keywords: Behavior, Halal Food, Educational Media, Leaflets, Flashcards 

 

INTRODUCTION 

Halal food is food or drink that is mandatory 

for consumption, especially by Muslims. Food 

products can be said to be halal if they have 

been certified halal by including a halal logo 

on the food or drink packaging. In everyday 

life, every human being always wants to fulfill 

their needs continuously in terms of type, 

quantity, and quality. So it is necessary to 

improve the concept of halal food by 

consumers. 

 

A person's knowledge about halal food can 

influence a person's behavior in choosing and 

purchasing halal food products. Behavior is a 

person's activity in the form of human 

behavior which can originate from activities, 

actions, and personal appearance throughout 

his life. Therefore, it is necessary to convey 

information about halal food using the 

educational media that will be used. 

 

Educational media is a learning aid that is 

used to carry out learning activities using 

media ranging from books to electronic 

devices. The use of media is very important to 

explain the material to be presented. 

Especially in the use of educational media, 

leaflets, and flashcards which can attract 

attention because of the different delivery 

methods so that they have significant appeal 

and influence. 

 

The leaflet is an educational medium in the 

form of a sheet of paper containing pictures 

and writing on both sides. The advantages of 

the leaflet itself are that it makes it easier for 

respondents to learn independently, easy to 

provide detailed information, easy to make, 

and easy to revise. Meanwhile, flashcard 

media is a series of messages that will be 

conveyed in the form of cards containing 

images, text, or other symbols. The advantage 

of flashcard media is that it is easy to 

remember because it contains colorful and 

interesting images. 

 

Based on the description above, it is necessary 

to conduct research on halal food consumption 

behavior through the educational media of 

leaflets and flashcards. 

 

CONCEPTUAL FRAMEWORK 

Halal food can be interpreted as food that is 
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obtained in a halal way, either by the way it is 

obtained. Lack of concern for halal food can 

influence two factors, namely, internal factors 

and external factors. The internal factors are 

personality, lifestyle, and income, while the 

external factors are family, culture, social 

class, and group (Syarif, 2022). Each 

individual's personality can also influence 

halal awareness, religiosity, and purchasing 

intentions. So it is necessary to convey 

information about halal food with tools such as 

educational media to make delivery easier 

(Suryaputri, 2020). 

 

METHODOLOGY 

The type of research used is a true-

experimental design in the form of a pre-post 

test design. The research population in this 

study was FKIP students class of 2022 at 

Nahdlatul Ulama University, Surabaya. The 

sample size in this study was 66 students. The 

sampling criteria for this research were FKIP 

students class of 2022, Nahdlatul Ulama 

University Surabaya, students who were 

Muslim, students who were willing to be 

respondents and take part in the research until 

the end, and students who had gadgets. 

Meanwhile, the criteria for exclusion are 

students who consume vegan and students who 

withdraw. Sampling in this study used a 

simple random sampling technique which was 

carried out randomly and then divided into two 

groups, each group had 33 respondents 

according to the required sample size. This 

research was conducted at Nahdlatul Ulama 

University Surabaya in February-July 2023. 

 

RESULTS AND DISCUSSION 

Overview of Research Locations 

This research was conducted at Nahdlatul 

Ulama University Surabaya located on Jl. 

Jemursari no 51-57, Jemur Wonosari, 

Wonocolo. 

 

Responden Characteristics 

The subjects were FKIP students at Nahdlatul 

Ulama University, Surabaya. Most of the 

respondents were female. There were 25 

female respondents in the flashcard media 

group (75.8%) and 8 male respondents 

(24.2%). Meanwhile, there were 27 female 

respondents in the leaflet media group (81.8%) 

and 6 male respondents (18.2%). Meanwhile, 

there were 7 respondents aged 18 years in the 

flashcard group (21.2%), respondents aged 19 

years were 24 respondents (72.7%) and those 

aged 20 years were 2 respondents (6.1%). 

Meanwhile, in the leaflet group, there were 8 

respondents aged 18 years (24.2%), 

respondents aged 19 years were 22 

respondents (66.7%) and those aged 20 years 

were 3 respondents (9.1%). 

 

Table 1. Frequency Distribution Based on 

Respondent Characteristics 
Gender Group flashcard Group leaflet 

Amou

nt 

(N) 

Precenta

ge 

(%) 

Amou

nt 

 (N) 

Percenta

ge 

(%) 

Male 8 24,2 6 18,2 

Female  25 75,8 27 81,8 

Total 

 

33 100 33 100 

 

 

Age  

Group flashcard  Group leaflet  

Amou

nt 

(N) 

Prece

ntage 

 (%) 

Amou

nt 

(N) 

Prece

ntage 

 (%) 

18 7 21,2 8 24,2 

19 24 72,7 22 66,7 

20 2 6,1 3 9,1 

Total  33 100 33 100 

 

Residen

ce 

Group flashcard  Group leaflet  

Amou

nt 

(N) 

Precenta

ge  

(%) 

Amou

nt 

(N) 

Precenta

ge 

 (%) 

Boardin

g house 

26 78,8 21 63,6 

House 7 21,2 12 36,4 

Total  33 100 33 100 

 

Most respondents were in the boarding house 

in the flashcard group as many as 26 

respondents (78.8%) and those at home were 7 

respondents (21.2%). Meanwhile, in the leaflet 

group, 21 respondents were in boarding houses 

(63.6%) and 12 respondents were at home 

(36.4%). 

 

Providing Education through Flashcards 

and leaflets Before and After the 

Intervention 

Data on differences in halal food consumption 

behavior were obtained from data collection 

using a questionnaire about halal food. The 

categorization of halal food consumption 

behavior is divided into three parts, namely the 

good category with a score of 9-14, adequate 
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with a score of 5-8, and poor with a score of 0-

4. Table 2 shows the results that the 

respondent's behavior before the intervention 

on leaflet media obtained a good score for 5 

respondents (15.2%), with the sufficient 

category being obtained by 12 respondents 

(36.4%) and the poor category being obtained 

by 16 respondents (48, 5%). Meanwhile, when 

the intervention was carried out, 29 

respondents (87.9%) obtained good scores and 

4 respondents (12.1%) obtained fair scores. In 

the flashcard group before the intervention, 4 

respondents (12.1) obtained good scores, in the 

sufficient category 9 respondents (27.3) were 

obtained, and in the poor category, there were 

20 respondents (60.6). Meanwhile, when the 

intervention was carried out in the good 

category there were 15 respondents (45.5%), 

in the sufficient category there were 13 

respondents (39.4%), and in the poor category, 

there were 5 respondents (15.2%). 

 

Table 2. Providing Education Through 

Flashcard and Leaflets Before and After 

Intervention  

 

Category 

Leaflet  

Pre-Test Post-Test 

N % N % 

well 5 15,2 29 87,9 

Enough 12 36,4 4 12,1 

Not 

enough 

16 48,5 0 0 

Total 33 100 33 100 

Category Flashcard  

Pre-Test  Post-Test  

N  % N  % 

well 4 12,1 15 45,5 

Enough 9 27,3 13 39,4 

Not 

enough 

20 60,6 5 15,2 

Total  33 100 33 100 

 

This research is in line with research by 

Irmawati, et al (2019) which states that the 

influence of education via WhatsApp media 

and leaflets on changes in behavior in students 

can increase after being given education. 

Likewise, with flashcard media, flashcard 

media relies more on respondents' memories to 

be able to find out about halal food. One of the 

factors of success in implementing education 

is the media used. The respondents in this 

research were FKIP students at Nahdlatul 

Ulama University, Surabaya, who were still 

relatively lacking in implementing halal food 

consumption behavior. This is proven by the 

results of the questionnaire of respondents who 

were classified as lacking in implementing 

halal food consumption behavior. 

 

The results of this study stated that halal 

food consumption behavior after being given 

education using leaflets and flashcards had 

good results. This is influenced by the 

knowledge, beliefs, and desires of each 

individual. Likewise the beliefs of each 

individual, where beliefs can enable 

respondents to behave well in choosing food. 

This is supported by Efendi's (2020) statement 

that students choose halal food according to 

their individual beliefs so that it can encourage 

them to adopt a positive attitude in buying 

food. 

 

Knowledge also influences a person's 

behavior in consuming food. Someone will 

behave well in choosing halal food if they 

have sufficient knowledge about halal food. 

This is supported by Usmaran's (2019) 

statement that nutritional knowledge 

influences a person's attitudes and behavior in 

choosing food. 

 

Halal food consumption behavior in this study 

is the number of respondents who have been 

able to implement halal food consumption 

behavior well. This is proven by the results of 

a questionnaire regarding the implementation 

of halal food consumption behavior, where 

respondents can find out about halal food that 

has been certified halal and has a halal label on 

the packaging. Providing education about halal 

food will have a positive impact on 

respondents so that they can increase halal 

food consumption behavior. 

 

Differences in Providing Education in the 

Leaflet Media Group and the Flashcard 

Media Group 
Halal food consumption behavior using the 

Mann-Whitney test shows a p-value of 0.090, 

where this value is more than (α = 0.05), 

which means there is no difference in halal 

food consumption behavior with leaflet and 

flashcard educational media among students. 
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Table 3. Differences in Providing Education in 

the Leaflet Media Group and the Flashcard 

Media Group  

Kelompok 

media 

   

N Mean ± 

SD 

p-value 

Leaflet 33 3,42  ± 

2,646 

 

0,090 

Flashcard 33 4,48  ± 

2,360 

 

This research is in line with research by 

Priyatnomo (2021) which states that there is a 

difference in maternal growth using leaflet 

media. The results of this research show that 

there is no difference in providing education 

using leaflets and flashcards. This is because 

the use of flashcard media requires 

respondents to remember what is on the 

flashcard and has minimal explanations. 

Leaflet media is very easy to use and can be 

carried anywhere so it makes it easier for 

respondents to re-read the material. 

Meanwhile, in this study, respondents did not 

know much about halal food as a whole, so 

several respondents were still groping about 

halal food. 

 

CONCLUSION  

This research concludes that there is no 

difference in halal food consumption behavior 

using leaflets and flashcards among students. 

In the leaflet media group that had been given 

intervention, almost all of them experienced an 

increase in halal food consumption behavior in 

the good category (87.9%). Meanwhile, almost 

all of the flashcard media groups that had been 

given intervention experienced an increase in 

the good category (45.5%). Therefore, it is 

hoped that respondents can continue to 

implement halal food consumption behavior. 

 

References  

Aditya, T. (2022). Pengaruh Sertifikasi Halal, 

Kesadaran Halal, dan Bahan Makanan 

terhadap Minat Beli Produk Makanan 

Halal (Studi Pada Mahasiswa Muslim 

Institut Teknologi 

Sumatera) (Doctoral dissertation, UIN 

RADEN INTAN LAMPUNG). 

 

Arikunto, S. (2013). Prosedur penelitian suatu 

pendekatan praktik. 

 

Al Rasyid, I. B. N. U. (2020). Analisis 

Perilaku Konsumsi Energi Listrik 

Ditinjau Dalam Perspektif Ekonomi 

Islam (Studi Pada Masyarakat 

Kelurahan Tanjung Baru Kecamatan 

Kedamaian Kota Bandar 

Lampung) (Doctoral dissertation, UIN 

Raden Intan Lampung). 

 

Ardyanto, D. H., SiT, A. S. S., & Gizi, M. 

(2018). Pengaruh Media Leaflet 

Makanan Sehat Terhadap 

Pengetahuan Makanan Jajanan Siswa 

Sd 6 Malangjiwan, Desa 

Malangjiwan, Kecamatan Colomadu, 

Kabupaten Karanganyar (Doctoral 

dissertation, Universitas 

Muhammadiyah Surakarta). 

Atikahani, V., Iriani, T., & Arthur, R. (2018). 

Pengembangan Media Flashcard Mata 

Kuliah Teknolgi Beton Di Program 

Studi Pendidikan Vokasional 

Konstruksi Bangunan Universitas 

Negeri Jakarta. Jurnal Pensil: 

Pendidikan Teknik Sipil, 7(2), 71-78. 

Biologi, W. M.-A.-A. J. P., &U. (2019). 

Peningkatan Hasil Belajar Mahasiswa 

Biologi melalui Penggunaan Media 

Flashcard pada Mata Kuliah Ekologi 

Tumbuhan. Journal.Uin-

Alauddin.Ac.Id, 1. 

 

Devi, P. S., & Bayu, G. W. (2020). Berpikir 

Kritis dan Hasil Belajar IPA Melalui 

Pembelajaran Problem Based 

Learning Berbantuan Media Visual. 

Mimbar PGSD Undiksha, 8(2). 

 

Dewi, N. S. A. A. (2020). Kajian Kesadaran 

Konsumsi Pangan Halal Pada Pelajar 

SLTP. Indonesian Journal of Halal, 

3(1). 

 

Elvina, E. (2018). Pengaruh Pendapatan Dan 

Konsumsi Terhadap Perilaku 

Konsumen Di Kabupaten 

Labuhanbatu. ECOBISMA (Jurnal 

Ekonomi, Bisnis dan 

Manajemen), 5(2), 120-129. 

 



Journal of Halal Research, Policy and Industry 

November 2022 

Vol. 1, No. 1 

 
Efendi, R. (2020). Faktor-faktor niat membeli 

makanan berlabel halal pada 

mahasiswa muslim 

Yogyakarta. Jurnal Ilmiah Ekonomi 

Islam, 6(1), 70-79. 

Ferasinta, F., & Dinata, E. Z. (2020). The 

Effect Of Education With The Leaflet 

Media On Motivation In Caring Baby 

With Diarhea. Jurnal Vokasi 

Keperawatan (JVK), 3(2). 

https://doi.org/10.33369/jvk.v3i2.1355

8. 

 

Fitriyani, E., & Nulanda, P. Z. (2017). 

Efektivitas media flash cards dalam 

meningkatkan kosakata bahasa 

inggris. Psympathic: Jurnal Ilmiah 

Psikologi, 4(2), 167-182. 

 

Firmansyah, D. (2022). Teknik Pengambilan 

Sampel Umum dalam Metodologi 

Penelitian: Literature Review. Jurnal 

Ilmiah Pendidikan Holistik 

(JIPH), 1(2), 85-114. 

 

Firmadani, F. (2020). Media Pembelajaran 

Berbasis Teknologi Sebagai Inovasi 

Pembelajaran Era Revolusi Industri 

4.0. Prosiding Konferensi Pendidikan 

Nasional, 2(1). 

 

Febryanto, M. A. B. (2017). Hubungan Antara 

Pengetahuan Dan Sikap Dengan 

Perilaku Konsumsi Jajanan Di Mi 

Sulaimaniyah Jombang: The 

Relationship between Knowledge and 

Attitude with Behavior of Snack 

Consumption in MI Sulaimaniyah 

Jombang. Jurnal Ilmiah Kebidanan 

(Scientific Journal of Midwifery), 3(1), 

51-59. 

Fauziah, A. N., Maesaroh, S., & Sulistyorini, 

E. (2017). Penggunaan Leaflet 

Terhadap Peningkatan Pengetahuan 

Tentang Pemeriksaan Payudara 

Sendiri. Gaster, 15(2), 204-215. 

Harisanty, D., Srirahayu, D., 

Kusumaningtiyas, T., Anugrah, E., & 

Permata, I. (2020). The Utilization of 

Flashcards in Children Information 

Literacy Development. Library 

Philosophy and Practice, 2020. 

 

Huda, N., Hulmansyah, H., & Rini, N. (2018). 

Faktor yang mempengaruhi perilaku 

konsumsi produk halal pada kalangan 

mahasiswa Muslim. EKUITAS (Jurnal 

Ekonomi dan Keuangan), 2(2), 247-

270. 

 

Huda, N., Hulmansyah, H., & Rini, N. (2018). 

Faktor yang mempengaruhi perilaku 

konsumsi produk halal pada kalangan 

mahasiswa Muslim. Ekuitas (Jurnal 

Ekonomi dan Keuangan), 2(2), 247-

270. 

Indrian, U. (2020). Analisis Perilaku 

Konsumsi Rumah Tangga Petani Padi 

Di Desa Manjalling Kecamatan Ujung 

Loe Kabupaten Bulukumba (Doctoral 

dissertation, UNIVERSITAS NEGERI 

MAKASSAR). 

 

Izzuddin, A. (2018). Pengaruh Label Halal, 

Kesadaran Halal Dan Bahan Makanan 

Terhadap Minat Beli Makanan 

Kuliner. Jurnal Penelitian Ipteks, 3(2). 

 

Kurniawati, D., & Sumarji. (2018). Pengaruh 

Pengetahuan, Persepsi, Sikap, dan 

Norma Subyektif Terhadap Perilaku 

Konsumen Muslim Dalam Konsumsi 

Produk Pangan Halal Di Kabupaten 

Nganjuk. Jurnal Agribisnis, 18(1). 

 

Lestari, D. E., Haryani, T., & Igiany, P. D. 

(2021). Efektivitas Media Leaflet 

untuk Meningkatkan Pengetahuan 

Siswi Tentang Sadari. Jurnal 

Penelitian Dan Pengembangan 

Kesehatan Masyarakat Indonesia, 

2(2). 

https://doi.org/10.15294/jppkmi.v2i2.5

2431. 

 

Marhaban, N. (2019). Karakteristik Manusia 

Komunikan. Al-Hikmah Media 

Dakwah, Komunikasi, Sosial dan 

Kebudayaan, 10(2), 31-40. 

 

Maryanto, R. I. P., & Wulanata, I. A. (2018). 

Penggunaan Media Flashcard Untuk 

Meningkatkan Pengenalan Bentuk 

https://doi.org/10.33369/jvk.v3i2.13558
https://doi.org/10.33369/jvk.v3i2.13558
https://doi.org/10.15294/jppkmi.v2i2.52431
https://doi.org/10.15294/jppkmi.v2i2.52431


Journal of Halal Research, Policy and Industry 

November 2022 

Vol. 1, No. 1 

 
Huruf Siswa Kelas I Pada Mata 

Pelajaran Bahasa Indonesia Di 

Sekolah Abc 

Manado. Pedagogia, 16(3), 305. 

 

Maharani, K. P. (2020). Uji Validitas “Peran 

Sertifikasi Halal terhadap Pemilihan  

Pangan pada Mahasiswa Muslim di 

Surakarta”. Indonesia Journal of 

Halal, 3(1), 74-82. 

 

Munasiroh, D., Nurawali, D. O., Rahmah, D. 

A., Suhailah, F., & Yusup, I. R. 

(2019). Faktor-faktor yang 

berhubungan dengan perilaku 

konsumsi makanan cepat saji (fast 

food) pada mahasiswa. An-Nadaa: 

Jurnal Kesehatan Masyarakat (e-

Journal), 6(2).  

Maghfiroh, M. (2015). Faktor-Faktor yang 

Memengaruhi Niat Membeli Makanan 

Kemasan Berlabel Halal LPPOM-

MUI. Jurnal Economia, 11(2), 169-

176. 

Naing, L., Winn, T. B. N. R., & Rusli, B. N. 

(2006). Practical issues in calculating 

the sample size for prevalence studies. 

Archives of orofacial Sciences, 1, 9-

14. 

Nengah, I., Chrysella, R., Farah, K., Fitria, F., 

Happy, N. E., Hieronimus, A. N. U., 

... & Rahem, A. (2020). Hubungan 

Usia Dengan Pengetahuan Dan 

Perilaku Penggunaan Suplemen Pada 

Mahasiswa Institut Teknologi Sepuluh 

Nopember. Jurnal Farmasi 

Komunitas, 7(1), 1-7. 

Nurlita, N., & Mardiyati, N. L. (2017). 

Hubungan Frekuensi Konsumsi 

Makanan Cepat Saji (Fast Food) 

dengan Tempat Tinggal Pada 

Mahasiswa FIK dan FT Universitas 

Muhamammadiyah Surakarta. 

Permana, E. B., & Mardlotillah, R. R. (2022). 

Education with Audiovisual Media on 

Attitudes and Behavior of Halal Food 

Consumption in High School 

Students. Business and Finance 

Journal, 7(2), 155-160. 

 

Pratiwi, A. W. E., Afriyani, L. D., & 

Zulkarnain, A. (2019). Perbedaan 

Efektivitas Pendidikan Kesehatan 

Pemeriksaan Payudara Sendiri 

(SADARI) Dengan Menggunakan 

Media Leaflet dan Media Audio 

Visual Pada Remaja Putri di SMK NU 

Ungaran. Journal of Holistics and 

Health Sciences (JHHS), 1(1), 1-10. 

Ramadhanti, C. A., Adespin, D. A., & Julianti, 

H. P. (2019). Perbandingan  

Penggunaan Metode Penyuluhan 

dengan dan tanpa Media Leaflet 

Terhadap Pengetahuan dan Sikap Ibu 

Tentang Tumbuh Kembang Balita. 

Jurnal Kedokteran Diponegoro, 8(1). 

 

Rahman, N. H., Mayasari, A., Arifudin, O., & 

Ningsih, I. W. (2021). Pengaruh 

Media Flashcard Dalam 

Meningkatkan Daya Ingat Siswa Pada 

Materi Mufrodat Bahasa Arab. Jurnal 

Tahsinia, 2(2), 99-106. 

Purnasari, Nu., Hasyim, F., & Sabarisman, I. 

(2019). Menilai Tingkat Religiusitas 

dan Pengetahuan pada Perilaku Beli 

Generasi Muda Terhadap Produk 

Pangan Halal. BISNIS : Jurnal Bisnis 

Dan Manajemen Islam, 6(2). 

https://doi.org/10.21043/bisnis.v6i2.45

69 

 

Puji Astuti, P. A., Wiworo Haryani, W. H., & 

Sutrisno, S. (2019). Perbedaan 

Efektivitas Promosi Kesehatan Gigi 

dan Mulut Menggunakan Media Flash 

card dan Leaflet Terhadap Tingkat 

Pengetahuan Kesehatan Gigi dan 

Mulut Siswa Sekolah Dasar (Doctoral 

dissertation, Poltekkes Kemenkes 

Yogyakarta). 

Priyatnomo, R. N. 2021. Perbedaan 

Penyuluhan Menggunakan Media 

Flash Card dan Leaflet Terhadap 

Pengetahuan Ibu Balita Dalam 

Menjaga Kesehatan Gigi Dan Mulut 

Anak Di Posyandu Eka Wacana Dan 

Gamelan. 

https://doi.org/10.21043/bisnis.v6i2.4569
https://doi.org/10.21043/bisnis.v6i2.4569


Journal of Halal Research, Policy and Industry 

November 2022 

Vol. 1, No. 1 

 
Riduwan, & Akdon. (2010). Rumus dan data 

dalam analisis data statistika (Cetakan 

4) Alfabeta. 

 

Saleh, A., & Kunoli, F. J. (2019). Pengaruh 

Penyuluhan dan Pelatihan Melalui 

Media Leaflet Terhadap Pengetahuan 

Kader PHBS di Kecamatan Ratolindo 

Kabupaten Tojo Una-Una. 

PROMOTIF: Jurnal Kesehatan 

Masyarakat, 8(2). 

https://doi.org/10.31934/promotif.v8i2

.498. 

 

Santika, D. (2022). Analisis Tingkat 

Pengetahuan Pangan Halal Mahasiswa 

Muslim Fakultas Ekonomi dan Bisnis 

Universitas Jambi 2018-

2020 (Doctoral dissertation, 

Universitas Jambi). 

 

Setiawan, S., & Mauluddi, H. A. (2019). 

Perilaku Konsumen dalam Membeli 

Produk Halal di Kota Bandung. At-

Tijaroh: Jurnal Ilmu Manajemen Dan 

Bisnis Islam, 5(2), 232-246. 

 

Selviyanti, S. S., Ichwanuddin, I., Judiono, J., 

Suparman, S., & Tiara, D. N. (2019). 

Penyuluhan Gizi Dengan Media 

Flashcard Terhadap Pengetahuan 

Pesan Umum Gizi Seimbang Pada 

Siswa Sekolah. Jurnal Riset Kesehatan 

Poltekkes Depkes Bandung, 11(2), 82-

91. 

 

Subianto, P. (2019). Rantai nilai dan perspektif 

kesadaran masyarakat muslim akan 

makanan halal. In Proceeding of 

Conference on Islamic Management, 

Accounting, and Economics (pp. 141-

146). 

 

Suryaputri, R. V. (2020). Analisis Faktor-

Faktor Yang Mempengaruhi Niat Beli 

Produk Halal. Taraadin: Jurnal 

Ekonomi dan Bisnis Islam, 1(1), 1-15. 

 

Syarif, D., Ditama, R. A., Fauzi, M., 

Mailindra, W., Mursal, M., & 

Lardiman, H. (2022). Pengaruh 

Konsumsi Islami Keluarga Muslim 

Sejahtera Terhadap Perilaku 

Konsumsi Sederhana Dengan Teori 

Yusuf Al-Qaradhawi (Studi Kasus 

Desa Koto Iman Kabupaten 

Kerinci). Jurnal Ekonomika, 14(01), 

245-264. 

 

Shafa, I., Siregar, Z., & Hasanah, N. (2022). 

Pengembangan Media Flashcard 

Materi Pahlawanku untuk 

Meningkatkan Hasil Belajar Siswa 

Sekolah Dasar. Jurnal Basicedu, 6(2), 

2754-2761. 

Tariqul, S., & Putri, E. B. P. (2021). Pengaruh 

Pemberian Edukasi Audio Visual 

Terhadap Pengetahuan Pangan Halal 

di SMA Hang Tuah 2 Sidoarjo. 

HalalResearch Journal, 

1(2).https://doi.org/10.12962/j227599

70.v1i2.115. 

 

Toyo, M. (2019). Labelisasi Halal Terhadap 

Perilaku Konsumen dalam Memilih 

Produk Makanan Sesuai Hukum 

Islam. Jurnal Hukum Ekonomi 

Syariah, 3(1), 69-

83.https://doi.org/10.26618/j-

hes.v3i1.2117 

 

 Usmaran, M. A., Mulyo, G. P. E., Hastuti, W., 

Hapsari, A. I., & Kaffah, Z. S. (2019). 

Media Kalender dan Leaflet dalam 

Pendidikan Gizi terhadap Pengetahuan 

dan Perilaku Makan Remaja 

Overweight. Jurnal Riset Kesehatan 

Poltekkes Depkes Bandung, 11(1), 76-

87. 

Wahyu Endah Pratiwi, A., Dian Afriyani, L., 

&Zulkarnain, A. (2019). Perbedaan 

Efektivitas Pendidikan Kesehatan 

Pemeriksaan Payudara Sendiri 

(SADARI) dengan Menggunakan 

Media Leaflet dan Media Audio 

Visual Pada Remaja Putri di SMK NU 

Ungaran. Journal of Holistics and 

Health Science, 1(1). 

https://doi.org/10.35473/jhhs.v1i1.6 

 

Widyaningrum, P. W. (2019). Pengaruh Label 

Halal, Kesadaran Halal, Iklan, dan 

Celebrity Endorser terhadap Minat 

Pembelian kosmetik melalui variabel 

Persepsi sebagai Mediasi (Studi Pada 

Civitas Akademika Universitas 

https://doi.org/10.31934/promotif.v8i2.498
https://doi.org/10.31934/promotif.v8i2.498
https://doi.org/10.12962/j22759970.v1i2.115
https://doi.org/10.12962/j22759970.v1i2.115
https://doi.org/10.26618/j-hes.v3i1.2117
https://doi.org/10.26618/j-hes.v3i1.2117
https://doi.org/10.35473/jhhs.v1i1.6


Journal of Halal Research, Policy and Industry 

November 2022 

Vol. 1, No. 1 

 
Muhammadiyah Ponorogo). Capital: 

Jurnal Ekonomi Dan 

Manajemen, 2(2), 74-97. 

 

Wulandari, T. S., Anisah, R. L., Fitriana, N. 

G., & Purnamasari, I. (2020). 

Pengaruh Pendidikan Kesehatan 

Dengan Media Leaflet Untuk 

Meningkatkan Pengetahuan Dan 

Perilaku Dalam Upaya Menerapkan 

Protokol Kesehatan Pada Pedagang Di 

Car Free Day Temanggung. Jurnal 

Ilmiah Kesehatan, 10(2), 6-15. 

 

Yurinaldi, F. A., & Amalia, N. (2021). 

Efektivitas Leaflet Healthy Halal Food 

Pada Tingkat Konsumsi Makanan 

Sehat Pada Remaja Di Kalimantan 

Timur. Borneo Studies and Research, 

2(2), 1098-1104. 

 

 

 


	Aditya, T. (2022). Pengaruh Sertifikasi Halal, Kesadaran Halal, dan Bahan Makanan terhadap Minat Beli Produk Makanan Halal (Studi Pada Mahasiswa Muslim Institut Teknologi Sumatera) (Doctoral dissertation, UIN RADEN INTAN LAMPUNG).
	Arikunto, S. (2013). Prosedur penelitian suatu pendekatan praktik.
	Al Rasyid, I. B. N. U. (2020). Analisis Perilaku Konsumsi Energi Listrik Ditinjau Dalam Perspektif Ekonomi Islam (Studi Pada Masyarakat Kelurahan Tanjung Baru Kecamatan Kedamaian Kota Bandar Lampung) (Doctoral dissertation, UIN Raden Intan Lampung).
	Biologi, W. M.-A.-A. J. P., &U. (2019). Peningkatan Hasil Belajar Mahasiswa Biologi melalui Penggunaan Media Flashcard pada Mata Kuliah Ekologi Tumbuhan. Journal.Uin-Alauddin.Ac.Id, 1.
	Devi, P. S., & Bayu, G. W. (2020). Berpikir Kritis dan Hasil Belajar IPA Melalui Pembelajaran Problem Based Learning Berbantuan Media Visual. Mimbar PGSD Undiksha, 8(2).
	Dewi, N. S. A. A. (2020). Kajian Kesadaran Konsumsi Pangan Halal Pada Pelajar SLTP. Indonesian Journal of Halal, 3(1).
	Elvina, E. (2018). Pengaruh Pendapatan Dan Konsumsi Terhadap Perilaku Konsumen Di Kabupaten Labuhanbatu. ECOBISMA (Jurnal Ekonomi, Bisnis dan Manajemen), 5(2), 120-129.
	Ferasinta, F., & Dinata, E. Z. (2020). The Effect Of Education With The Leaflet Media On Motivation In Caring Baby With Diarhea. Jurnal Vokasi Keperawatan (JVK), 3(2). https://doi.org/10.33369/jvk.v3i2.13558.
	Fitriyani, E., & Nulanda, P. Z. (2017). Efektivitas media flash cards dalam meningkatkan kosakata bahasa inggris. Psympathic: Jurnal Ilmiah Psikologi, 4(2), 167-182.
	Firmansyah, D. (2022). Teknik Pengambilan Sampel Umum dalam Metodologi Penelitian: Literature Review. Jurnal Ilmiah Pendidikan Holistik (JIPH), 1(2), 85-114.
	Firmadani, F. (2020). Media Pembelajaran Berbasis Teknologi Sebagai Inovasi Pembelajaran Era Revolusi Industri 4.0. Prosiding Konferensi Pendidikan Nasional, 2(1).
	Harisanty, D., Srirahayu, D., Kusumaningtiyas, T., Anugrah, E., & Permata, I. (2020). The Utilization of Flashcards in Children Information Literacy Development. Library Philosophy and Practice, 2020.
	Huda, N., Hulmansyah, H., & Rini, N. (2018). Faktor yang mempengaruhi perilaku konsumsi produk halal pada kalangan mahasiswa Muslim. EKUITAS (Jurnal Ekonomi dan Keuangan), 2(2), 247-270.
	Indrian, U. (2020). Analisis Perilaku Konsumsi Rumah Tangga Petani Padi Di Desa Manjalling Kecamatan Ujung Loe Kabupaten Bulukumba (Doctoral dissertation, UNIVERSITAS NEGERI MAKASSAR).
	Izzuddin, A. (2018). Pengaruh Label Halal, Kesadaran Halal Dan Bahan Makanan Terhadap Minat Beli Makanan Kuliner. Jurnal Penelitian Ipteks, 3(2).
	Kurniawati, D., & Sumarji. (2018). Pengaruh Pengetahuan, Persepsi, Sikap, dan Norma Subyektif Terhadap Perilaku Konsumen Muslim Dalam Konsumsi Produk Pangan Halal Di Kabupaten Nganjuk. Jurnal Agribisnis, 18(1).
	Lestari, D. E., Haryani, T., & Igiany, P. D. (2021). Efektivitas Media Leaflet untuk Meningkatkan Pengetahuan Siswi Tentang Sadari. Jurnal Penelitian Dan Pengembangan Kesehatan Masyarakat Indonesia, 2(2). https://doi.org/10.15294/jppkmi.v2i2.52431.
	Marhaban, N. (2019). Karakteristik Manusia Komunikan. Al-Hikmah Media Dakwah, Komunikasi, Sosial dan Kebudayaan, 10(2), 31-40.
	Maryanto, R. I. P., & Wulanata, I. A. (2018). Penggunaan Media Flashcard Untuk Meningkatkan Pengenalan Bentuk Huruf Siswa Kelas I Pada Mata Pelajaran Bahasa Indonesia Di Sekolah Abc Manado. Pedagogia, 16(3), 305.
	Maharani, K. P. (2020). Uji Validitas “Peran Sertifikasi Halal terhadap Pemilihan  Pangan pada Mahasiswa Muslim di Surakarta”. Indonesia Journal of Halal, 3(1), 74-82.
	Naing, L., Winn, T. B. N. R., & Rusli, B. N. (2006). Practical issues in calculating the sample size for prevalence studies. Archives of orofacial Sciences, 1, 9-14.
	Permana, E. B., & Mardlotillah, R. R. (2022). Education with Audiovisual Media on Attitudes and Behavior of Halal Food Consumption in High School Students. Business and Finance Journal, 7(2), 155-160.
	Ramadhanti, C. A., Adespin, D. A., & Julianti, H. P. (2019). Perbandingan  Penggunaan Metode Penyuluhan dengan dan tanpa Media Leaflet Terhadap Pengetahuan dan Sikap Ibu Tentang Tumbuh Kembang Balita. Jurnal Kedokteran Diponegoro, 8(1).
	Purnasari, Nu., Hasyim, F., & Sabarisman, I. (2019). Menilai Tingkat Religiusitas dan Pengetahuan pada Perilaku Beli Generasi Muda Terhadap Produk Pangan Halal. BISNIS : Jurnal Bisnis Dan Manajemen Islam, 6(2). https://doi.org/10.21043/bisnis.v6i2.4569
	Saleh, A., & Kunoli, F. J. (2019). Pengaruh Penyuluhan dan Pelatihan Melalui Media Leaflet Terhadap Pengetahuan Kader PHBS di Kecamatan Ratolindo Kabupaten Tojo Una-Una. PROMOTIF: Jurnal Kesehatan Masyarakat, 8(2). https://doi.org/10.31934/promotif.v8...
	Santika, D. (2022). Analisis Tingkat Pengetahuan Pangan Halal Mahasiswa Muslim Fakultas Ekonomi dan Bisnis Universitas Jambi 2018-2020 (Doctoral dissertation, Universitas Jambi).
	Setiawan, S., & Mauluddi, H. A. (2019). Perilaku Konsumen dalam Membeli Produk Halal di Kota Bandung. At-Tijaroh: Jurnal Ilmu Manajemen Dan Bisnis Islam, 5(2), 232-246.
	Selviyanti, S. S., Ichwanuddin, I., Judiono, J., Suparman, S., & Tiara, D. N. (2019). Penyuluhan Gizi Dengan Media Flashcard Terhadap Pengetahuan Pesan Umum Gizi Seimbang Pada Siswa Sekolah. Jurnal Riset Kesehatan Poltekkes Depkes Bandung, 11(2), 82-91.
	Subianto, P. (2019). Rantai nilai dan perspektif kesadaran masyarakat muslim akan makanan halal. In Proceeding of Conference on Islamic Management, Accounting, and Economics (pp. 141-146).
	Suryaputri, R. V. (2020). Analisis Faktor-Faktor Yang Mempengaruhi Niat Beli Produk Halal. Taraadin: Jurnal Ekonomi dan Bisnis Islam, 1(1), 1-15.
	Syarif, D., Ditama, R. A., Fauzi, M., Mailindra, W., Mursal, M., & Lardiman, H. (2022). Pengaruh Konsumsi Islami Keluarga Muslim Sejahtera Terhadap Perilaku Konsumsi Sederhana Dengan Teori Yusuf Al-Qaradhawi (Studi Kasus Desa Koto Iman Kabupaten Kerin...
	Tariqul, S., & Putri, E. B. P. (2021). Pengaruh Pemberian Edukasi Audio Visual Terhadap Pengetahuan Pangan Halal di SMA Hang Tuah 2 Sidoarjo. HalalResearch Journal, 1(2).https://doi.org/10.12962/j22759970.v1i2.115.
	Toyo, M. (2019). Labelisasi Halal Terhadap Perilaku Konsumen dalam Memilih Produk Makanan Sesuai Hukum Islam. Jurnal Hukum Ekonomi Syariah, 3(1), 69-83.https://doi.org/10.26618/j-hes.v3i1.2117
	Wahyu Endah Pratiwi, A., Dian Afriyani, L., &Zulkarnain, A. (2019). Perbedaan Efektivitas Pendidikan Kesehatan Pemeriksaan Payudara Sendiri (SADARI) dengan Menggunakan Media Leaflet dan Media Audio Visual Pada Remaja Putri di SMK NU Ungaran. Journal o...
	Widyaningrum, P. W. (2019). Pengaruh Label Halal, Kesadaran Halal, Iklan, dan Celebrity Endorser terhadap Minat Pembelian kosmetik melalui variabel Persepsi sebagai Mediasi (Studi Pada Civitas Akademika Universitas Muhammadiyah Ponorogo). Capital: Jur...
	Wulandari, T. S., Anisah, R. L., Fitriana, N. G., & Purnamasari, I. (2020). Pengaruh Pendidikan Kesehatan Dengan Media Leaflet Untuk Meningkatkan Pengetahuan Dan Perilaku Dalam Upaya Menerapkan Protokol Kesehatan Pada Pedagang Di Car Free Day Temanggu...
	Yurinaldi, F. A., & Amalia, N. (2021). Efektivitas Leaflet Healthy Halal Food Pada Tingkat Konsumsi Makanan Sehat Pada Remaja Di Kalimantan Timur. Borneo Studies and Research, 2(2), 1098-1104.

